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WELCOME

Crikvenica Tourist Board 
Marijana Biondić, MSc.

 Director

Kvarner Health Tourism Cluster
Assist. Prof. Vladimir Mozetič, MD, PhD, MHA

President

Organisers:

Welcome to the 9th CIHT Conference, an international conference 
dedicated to health tourism! 

Crikvenica was one of the first destinations in Croatia where health 
tourism started to develop back in the 19th century. This long and 
important tradition has always had the same basic goals: first-
class healthcare services, continuous investment in quality in line 
with the latest trends, and the development of human resources. 

The awareness of the timeless importance of health and well-being 
is a very important part of everyday life on the Crikvenica Riviera. 
One of the results of this is our health tourism conference, which 
was held for the first time in September 2013 on the occasion of 
the 125th anniversary of tourism in Crikvenica. Over the past few 
years, the Crikvenica International Health Tourism Conference 
(abbreviated as the CIHT Conference) has become a well-known 
event and gathered some of the world’s foremost experts in 
health, tourism and business. The organisers are the Crikvenica 
Tourist Board and the Kvarner Health Tourism Cluster and the Co-
organisers are Thalassotherapia Crikvenica and Polyclinic Terme 
Selce.  

The CIHT Conference will be held for the ninth time in a row, on the 
4th and 5th of November 2021, for the first time in a hybrid form. 
This means that the conference programme will be held on-site in 
the Hotel Katarina in Selce – Crikvenica Riviera and simultaneously 
broadcasted on a virtual platform. This way, all who are interested 
will have the opportunity to choose if they want to join us in person 
in Selce or if they would rather participate virtually. The on-site 
part of the CIHT Conference will be organized according to all valid 
epidemiological rules and recommendations. 

The CIHT conference continues to contribute to the application of 
current theoretical knowledge and trends. It also emphasises the 
strategic importance of developing health tourism in Croatia and 
placing health tourism on the market.  We are glad that the 2021 
conference once again brings together almost 20 international 
eminent speakers from various countries and are very grateful 
that they have decided to share their valuable experience and 
knowledge with us. Moreover, these are experts who participate 

as speakers in numerous eminent world health and tourism 
conferences and cooperate with the largest companies in this 
field. In addition to the presentations by top experts, the CIHT 
Conference offers the opportunity to create business contacts 
and partnerships, exchange experiences, and arrange concrete 
collaborations. The priority in the organization of the CIHT 
conference is, first of all, the quality of the content through which 
the participants can gain new knowledge that they will later 
apply in their daily work. This year’s CIHT conference continues 
to contribute to the application of current theoretical knowledge 
and trends in practice, emphasizing the strategic importance of 
the development of health tourism. 

We are very proud that the importance of the CIHT Conference 
has yet again been recognised by many. This year, the 9th CIHT 
Conference’s general sponsor is Jadran-galenski laboratorij d.d., 
a Croatian pharmaceutical company with global success and 
recognition. Moreover, it is worth emphasizing that for many years 
our sponsor continues to be the Ministry of Tourism and Sport, 
whose support has been of great contribution to the organisation 
of this year’s hybrid conference. Traditionally, we are supported 
by the following distinguished sponsors as well: the Ministry of 
Health, Primorje-Gorski Kotar County, Croatian National Tourist 
Board, Kvarner Region Tourism Office, Croatian Chamber of 
Economy, Jadran d.d. Crikvenica and the Town of Crikvenica. We 
would like to take this opportunity to once again sincerely thank 
all of them. We also thank our supporters and all those who have 
contributed to the organisation of this year’s conference.

We are confident that CIHT 2021 will again prove that quality 
collaboration and coordination between health services, tourism, 
and business, together with networking and the combined efforts 
of all those who, either directly or indirectly, influence what health 
tourism has to offer, represent a joint path towards success. 

Thank you for your participation and hope that you will enjoy 
the many interesting topics, educational presentations and 
constructive debates at this year’s CIHT Conference.

We look forward to seeing you again in 2022!

4





Thursday, 4th of November 2021

09:45 – 10:00 Welcome speeches

10:00 – 11:30 PART I - Medical Tourism 
From The US Perspective
1. Capitalizing on our Strengths:  An update from the American 

Croatian Professionals Association Medical Tourism Task 
Force, Jeana Havidich, M.D., MS, Lecturer of Anesthesiology and 
Perioperative Medicine at Dartmouth-Hitchcock Medical Center, 
USA

2. Travel to get health - US and Croatia parallels, Steven Pavletic, 
M.D. MS, President of the Association of Croatian American 
Professionals (ACAP) and Medical Oncologist at National Cancer 
Institute, USA

3. Covid and Medical Tourism, Mario Skugor, M.D. FACE, Clinical 
Assistant Professor of Medicine CCLCM of CWRU and Director 
of Education – Cleveland Clinic, USA

4. Planting the seeds of self-care while vacationing, Mladen 
Golubic, M.D., PhD, Medical Director at the Center for 
Integrative Health and Wellness and Professor of Clinical Family 
and Community Medicine, University of Cincinnati, USA

5. Questions and Answers

11:30 – 12:00 Break 

12:00 – 13:30 PART II - Competitiveness 
of The Tourist Destination Through 
The Diversity of The Tourist Offer

1. Croatia – the land of opportunity, Jan de Jong, Co-founder of 
Webpower Adria, CROP and DNA Croatia, The Netherlands

2. Croatian tourism and airlines: A missed opportunity?, Velimir 
Šonje, CEO of Arhivanalitika, Croatia

3. Tourism and sport; the advantages of sport destinations, Emir 
Haskić, Managing Director at B4Sport Camps d.o.o., Slovenia

4. Professional cycling team’s training camps – synergy with 
destination, Vladimir Miholjević, Director of CRO Race, Croatia

5. Questions and Answers

15:30 – 16:45 Workshop “Destination 
Development in Medical Tourism”

20:00 Dinner and party

PROGRAMME
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Friday, 5th of November 2021

10:00 – 11:30 PART III - Facilitating 
Medical Tourism

1. European Cross Border Healthcare directive after Brexit, Arnis 
Krasovskis, Director of Medrefund LTD UK, UK

2. Medical Tourism Stakeholder Management, Christian Fadi 
El-Khouri, Director of International Business and Head of Con-
sulting at the MESC International Patient Service, Germany

3. Italian Market trends and Bookingsmed, Maria Princivalle, 
Founder & CEO of BookingsMed, Italy

4. Rident: Dental Tourism Development and New Challenges, 
Dorotea Bralić, MA, Quality and Corporate Communication Man-
ager at Rident Polyclinic, Croatia

5. The Accreditation in Healthcare, Murat Kucukkaya, Managing 
Director of Middle East – Africa at Joint Commission Interna-
tional, UAE

6. Questions and answers

11:30 – 12:00 Break

12:00 – 13:40 PART IV - New Trends in 
Medical Tourism

1. Fresh and local food in hospitality business – myth or reality?, 
Branimir Blajić, Founder of Best Hospitality Solutions, Croatia

2. Let’s Make a World of a Difference, Jean-Guy de Gabriac, found-
er of World Wellness Weekend, France

3. Game Changer in Health and Wellbeing Holistic Solutions, 
Prim. Vlasta Brozičević, M.D. specialist in physical medicine and 
rehabilitation, rheumatology, Polyclinic Terme, Croatia

4. Tradition as a Trend, Daniela Butorac, Head of the Department 
of Health Tourism and Scientific Research at Thalassotherapia 
Crikvenica, Croatia

5. Questions and answers

+ B2B Meetings with Italian agencies
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Jeana Havidich, M.D., MS
Lecturer of Anesthesiology and Perioperative Medicine 
at Dartmouth-Hitchcock Medical Center, USA

Dr. Havidich practices anaesthesiology and perioperative 
medicine at Dartmouth-Hitchcock Medical Center in Lebanon, 
New Hampshire. She is doubled boarded in adult and paediatric 
anaesthesia and has over twenty years of clinical experience. Dr. 
Havidich has worked with regional and national organizations 
developing patient safety guidelines and legislation, educational 
programmes and outcome databases. She received a full 
scholarship at The Dartmouth Institute and enrolled in the 
leadership track with emphasis on outcomes research. In 2016 
she joined the Association of Croatian American Professionals 
(ACAP) Domovina Task Force and currently co-chairs the ACAP 
Medical Tourism Task Force. She enjoys traveling, cooking, hiking 
and of course, all things Croatian.

Presentation title: Capitalizing on our Strengths:  An update from 
the American Croatian Professionals Association Medical Tourism 
Task Force
Abstract:
The ACAPMTTF consists of a diverse group of professionals 
dedicated to supporting Croatia’s emergence as a premier 
international destination for health and wellness. The Task Force 
has gathered and analysed data from the business, tourism, 
and medical sectors to create a preventive lifestyle medical 
programme. The pilot programme combines Croatia’s rich culture 
of preventive medicine and natural beauties with American 
innovations. The discussion will focus on rethinking how we invest 
in health and healthcare delivery systems by incorporating the 
social and behavioural determinants of health and measuring the 
impact of these interventions.

Steven Pavletic, M.D., MS
President of the Association of Croatian American 
Professionals (ACAP) and Medical Oncologist, Bethesda, 
Maryland, USA

Dr. Steven Zivko Pavletic M.D, MS is a Medical oncologist, clinical 
investigator and head of the Graft-versus Host and Late Effect 
Section of the National Cancer Institute (NCI), Center for Cancer 
Research, National Institutes of Health in Bethesda, Maryland.  
He is an Adjunct Professor of Medicine at Georgetown University 
in Washington, DC. He has published more than 300 papers and 
is a member of the prestigious Alpha Omega Alpha National 
Honor Medical Society.  Dr. Pavletic is the recipient of the NCI 
director’s Individual Merit Award and serves in leadership roles of 
US professional organizations in hematology, oncology and bone 
marrow transplantation. Since 2018, he has been a corresponding 
member of the Croatian National Academy of Arts and Sciences. 
Dr. Pavletic founded the Croatian professional club in Washington 
DC “Hrvatska Ura”.  He is the President and cofounder of ACAP 
and chairs the Medical and Health Sciences Section.

Presentation title: Travel to get health – US and Croatia parallels
Abstract:
Health care systems in the US and Croatia are very different. 
The healthcare sector is one of the most robust parts of the US 
economy. The strength of innovation is evident by the fact that 
102 out of 166 Nobel prize winners in medicine are from the US. 
Croatia has a glorious history in the preventative health care 
spearheaded by the late Dr. Andrija Štampar, the first president of 
the WHO (1948). The US attracts affluent medical tourism patients 
from abroad offering the most sophisticated healthcare services. 
Key reasons for patients who travel to Croatia are lower costs of 
certain specialized, mostly outpatient services, plus an attractive 
cultural and touristic experience. Other areas of opportunities 
in Croatia include retirement and long-term care facilities, 
rehabilitation centres, spas and medical wellness programmes. 
Another variant of travel for health includes the academic medical 
tourism. Croatian professionals’ diaspora organizations could play 
a major role in building such programmes in the health tourism 
sector.



Mario Skugor, M.D. FACE
Clinical Assistant Professor of Medicine CCLCM of 
CWRU and Director of Education – Cleveland Clinic, USA

I graduated from the Zagreb Medical School in 1986 and 
then spent two years as a research associate in the Institute 
for Nuclear Medicine in Zagreb. During 1991-1992 I was in 
the Croatian army. In 1993, I finished my nuclear medicine 
residency and moved to Ohio State University as a researcher 
in Bone and Mineral Metabolism Laboratory. I completed 
my internal medicine residency at St. Luke’s Medical Center 
in Cleveland in 2000. In my final year I served as a chief 
resident. My career followed with endocrinology fellowship in 
the Cleveland Clinic from 2000-2002. Since then, I have been 
on the staff in Cleveland Clinic focusing on diabetes, obesity, 
thyroid disorders and disorders of calcium metabolism.
Currently I hold the title of Clinical Associate Professor of 
Medicine at the Cleveland Clinic Lerner College of Medicine 
of CWRU and also the Catherine and Edward Lozick Chair in 
Endocrinology and Metabolism. I also serve as director for 
education at the Endocrine and Metabolic institute.

Presentation title: COVID and medical tourism
Abstract:
Medical tourism was a growing industry until it was adversely 
affected by the Covid-19 pandemic. Cleveland Clinic is a 
premier global health care enterprise. Pre-pandemic, 3% 
of the volume at Cleveland were international patients, 
accounting for 8-9% of income. With the onset of the pandemic, 
this volume decreased by 85%. Our main focus at that time was 
on safety and the preservation of jobs. With vaccines becoming 
available, the international patient volume increased in the 
spring of 2021. In  , we now have a surge of patients requiring 
highly specialized procedures postponed due to pandemic. The 
rise of the virus Delta variant so far did not affect our elective 
services, and we are optimistic that the surge of the virus will 
soon abate.
Croatia is becoming a premier tourist destination on a 
worldwide scale, offering opportunities for the development of 
medical tourism in the fields of dentistry, cosmetic medicine, 
orthopedic procedures, physical rehabilitation and, potentially, 
bariatric procedures.
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Mladen Golubic, M.D. PhD
Medical Director at the Center for Integrative Health 
and Wellness and Professor of Clinical Family and 
Community Medicine, University of Cincinnati, USA

Since January 2021, Dr. Golubić has been the Medical Director 
at the Center for Integrative Health and Wellness and Professor 
of Clinical Family and Community Medicine of the University of 
Cincinnati.
During the past 3 decades, Dr. Golubić has been employed at 
the Cleveland Clinic both as scientist and physician.
Dr. Golubić is a graduate of the University of Zagreb School 
of Medicine and earned his doctorate at the same University. 
After that, he spent 5 years as post-doctoral fellow at the 
Max-Planck Institute for Biology, Germany in the field of 
immunogenetics.
He is certified by the American Board of Internal Medicine and 
the American Board of Lifestyle Medicine. He is also a Fellow 
of the American College of Lifestyle Medicine.

Presentation title: Planting the seeds of self-care while 
vacationing
Abstract:
Lifestyle habits, such as a whole-food, plant-predominant 
eating pattern, routine physical activity, restorative sleep, 
regular practice of stress relief techniques, avoidance of risky 
substances and positive social connection form the basis of 
excellent health. Vacations offer supportive environment to 
experience wellbeing and establish a solid foundation for 
future optimal and sustainable self-care practices. Even within 
days, positive lifestyle changes acting via number of well-
established physiologic mechanisms are likely to improve the 
sense of well-being. Optimizing lifestyle factors may also decrease 
the risk, slow down the progression or even start the reversal of 
several common lifestyle-related chronic conditions, such as 
heart disease, type 2 diabetes, hypertension, hyperlipidemia, 
obesity, several cancer types (breast, prostate, colorectal, etc) and 
enhance the preservation of brain health.



Jan de Jong
Co-founder of Webpower Adria, CROP and DNA Croatia, 
The Netherlands 

Jan de Jong moved from the Netherlands to Croatia in 2006 at 
age 22, where he founded his first business, M+ Group. Today, 
M+ Group has a listing on the Zagreb Stock Exchange, employs 
8.000 FTE and is one of the largest employers in the region.
In 2016, Jan made a successful exit from M+ Group, after 
which he founded Webpower Adria. Today, Webpower Adria is 
the leading Email Service Provider in the region. Webpower 
Adria is proud to be among the first companies in Croatia to 
introduce a 4-day work week.
In 2020, Jan became known as the person who initiated the 
introduction of a “Digital Nomad Visa” in Croatia. In 2020, Jan 
also co-founded the company “Crop”.
Jan is now 37, married and a father of 4 children. He is a strong 
believer that positive change in Croatia will not come from 
politics but will from its entrepreneurs, and he is proud to be a 
member of that exciting community.

Presentation title: Croatia – the land of opportunity
Abstract:
Over the past 10 – 15 years, we have seen some 500.000 
mostly young and talented Croats leave the country. Most of 
them left Croatia in order to find their imagined happiness and 
opportunities in rainy climates like Ireland, Germany and the 
Netherlands.
As a Dutch entrepreneur, I found my happiness and opportunities 
in Croatia. For me, moving to Croatia has been one of the best 
decisions I could have made for myself. My entrepreneurial 
journey in Croatia has been on for 15 years now. It has been a 
long, challenging and very rewarding journey.
Through my entrepreneurial efforts I also want to create 
opportunities for others in this beautiful country, so that my 
children and all other children in Croatia don’t have to move 
abroad to rainy and gloomy countries, but find their happiness 
and opportunities right here where they were born– in Croatia.

Velimir Šonje
CEO OF Arhivanalitika, Croatia

Velimir Šonje served as Executive Director for the Research 
and Statistics Area in the Croatian National Bank (1995-
2000), Board Member of Raiffeisenbank Austria d.d. Zagreb 
(2000-2003), and Chairman of supervisory boards of several 
asset management companies in Croatia. After his personal 
investment in airline start-up ETF Airways he has been a 
member of the Supervisory Board, acting as Deputy Chairman.
During his consulting career as owner and director of 
consulting company Arhivanalitika (since 2003), Mr. Šonje has 
written and advised extensively in the fields of macroeconomic 
and financial research, financial development and financial 
regulation. He worked on projects in Croatia, Bosnia and 
Herzegovina, Ukraine, Montenegro, Romania, Slovenia and the 
UK.

Presentation title: Croatian tourism and airlines: A missed 
opportunity?
Abstract:
Road transportation is key to Croatian tourism, as 61% of 
tourists come from Central Europe. This proved to be an 
advantage during the two pandemic tourist seasons. Similar 
applies to niche markets like health tourism and dentistry 
where most of the demand for local services comes from 
northern Italy.
However, many opportunities on other European markets may 
be missed by overreliance on Central European surroundings. 
Both tourism in general and niches like health services may 
profit from diversification and access to quality demand in 
other markets like Scandinavia and Baltics, UK, Ireland, the 
Netherlands, northern Germany, France, Spain, Russia, 
Ukraine and Israel. Airline connections are a necessary condition 
for both access to these markets and selection of higher paying 
clients. However, in order to develop such “air highways“ towards 
new markets, a number of other prerequisites must be met.
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Emir Haskić
Managing Director at B4Sport Camps d.o.o., Slovenia

Emir Haskić started his journey in tourism in 2006 in the company 
Hit Alpinea in Kranjska Gora, Slovenia, where he worked as area 
sales manager until 2013. Besides covering leisure tourism in 
different markets, he also specialized in sport tourism and event 
management. 
In 2020, he assumed the role of Managing Director of the company 
B4Sport Camps, an agency specialized for sport tourism operating 
mostly in Slovenia and Croatia. After a challenging year 2020 due 
to the Covid-19 pandemic, the agency fully recovered in 2021 and 
surpassed the business results of 2019, which was the best year 
for the company until then. Even in the difficult year 2020, the 
company managed to nearly double the number of employees, 
focusing on the only functioning tourist sector at the time – 
professional sports.

Presentation title: Tourism and sport; the advantages of sport 
destinations
Abstract:
During the many years that I worked in tourism I was surprised to 
realize that sport didn’t have the value it deserved. In my perception, 
this field was mistakenly forced into MICE, instead of being 
considered as a tourist pillar in its own right. Sport achievements 
bring lots of positive aspects as we can easily see when the teams 
bring trophies back home and from the media coverage generated 
by such events. Oftentimes, such these results unite the nation, 
but unfortunately not enough is being done to encourage the 
fundamentals. Sport events bring recognition and added value to 
destinations while the sport training camps bring extra revenue 
due to higher average daily rates and length of stay in the hotels and 
extra consumption. These effects should be seriously considered 
when deciding to invest into sport destinations, and the “Adria” 
region especially possesses a high potential in this respect. 
Together with other local gamechangers, we can turn the 
Crikvenica Riviera into a health and wellbeing gateway for the 
working population 365 days per year.

Vladimir Miholjević
Founder of CRO Race, Croatia

I have been competing in cycling for 27 years. I started when I 
was less than 13 and ended my career at 39. During that period, 
I won national championships in all categories and all disciplines 
in Croatia.
I participated at ten Giro di Italia, two Vuelte Espagna and one Tour 
de France cycling competitions. For five years in a row, I was a 
member of the World Tour team and competed in more than 1,000 
professional races. I was named the best cyclist in Croatia for ten 
years in a row by the Croatian Cycling Federation.
I now own the company Top Sport Events d.o.o., which has been 
organizing the international professional stage race CRO Race 
since 2015, showing the most beautiful shots of Croatia in more 
than 190 countries through an international television broadcasting 
system. In parallel, we are working on several projects through 
which we promote Croatia to an audience totalling millions.

Presentation title: Professional cycling team’s training camps – 
synergy with destination
Abstract:
There are a few criteria that professional cycling teams are using 
in the process of choosing where they would bring their athletes 
to the training camps. Besides the quality of accommodation, 
food, climatic conditions, destination’s infrastructure one of the 
important criteria is the quality of the medical service for the case 
of injury, needs for rehabilitation, or for the purpose of regular 
medical checks needed to obtain a license for competition. 
Understanding the needs of the athletes, their teams, and the 
national federations are the basis in the creation of the touristic 
product for the very sensitive market – Training camp package.
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Arnis Krasovskis
Director of Medrefund LTD UK, UK

The very core of the European Union lays in its freedom, but 
lack of information especially in the healthcare department 
is limiting the growth of medical tourism within the EU. In 
order to help clinics and patients across Europe to learn and 
understand all the benefits that are deriving from the European 
Cross Border Healthcare, Mr. Arnis Krasovskis, Director of 
Medrefund Ltd, UK is helping patients to exercise their rights 
for treatment abroad and accessing NHS refund. Medrefund 
Ltd has helped over 2000 patients to access treatment abroad 
and get a refund for their treatment. Medrefund has partners 
across Europe.

Presentation title: European Cross Border Healthcare 
directive after Brexit
Abstract:
Since Brexit, refund rules have changed. What are the changes 
and what are the implications for health providers in Europe?

Christian Fadi El-Khouri
Director of International Business and Head of Consulting 
at the MESC International Patient Service, Germany 

Christian Fadi El-Khouri has been involved in the health & medical 
tourism industry for the past decade.
As Director of International Business and Head of Consulting at 
the MESC International Patient Service, Germany’s first and oldest 
medical tourism facilitator, he advises hospitals and clinics on 
matters of medical tourism. His clients are medical providers, 
health-tech startups, health & medical tourism facilitators 
and destinations, which aim to lead their respective fields. He 
also facilitates joint ventures between international groups and 
European health care institutions. Founded in the 1970s, MESC 
covers the entire value chain of medical tourism, from strategy and 
operations, business development to marketing and digitalization 
as well as legal and ethical consulting.

Presentation title: Medical Tourism Stakeholder Management
Abstract:
Success in health & medical tourism cannot be achieved in 
isolation. With the exception of few hospitals which attract patients 
through new and exclusive treatment options, even a high-quality 
health care provider won’t be able to tap into the health & medical 
tourism market without adequate infrastructure, just as even 
the greatest medical tourism facilitator cannot survive without 
being able to refer patients to large health care providers. In 
his presentation, Christian F. El-Khouri will explain stakeholder 
management and elaborate on active measures which every 
stakeholder can take in order to create a unique and enticing offer 
for this specific class of tourists, which will convert into attracting 
more patients and providing better healthcare for them.
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Maria Princivalle
Founder & CEO of BookingsMed, Italy

CEO of the health travel platform that matches European health 
service providers and Italian agencies and facilitators. Co-founder 
of World Fine Selections, Italian tour-operator and event organiser 
in the luxury and health travel niche. President of the Italian 
Association for the Promotion of Medical and Thermal Tourism 
(AIPTM). Expert in marketing strategy, brand management and 
digital solutions.

Presentation title: Italian Market trends and Bookingsmed
Abstract:
What are the requests from the Italian market in the field of 
medical tourism?
How does our insurance system work: private insurance, public 
insurance?
A cross-section of the market demand in Italy shows that the most 
required specialties are related to respiratory diseases, physical 
rehabilitation, thermal and medical spas packages, dental 
services, aesthetics, in vitro fertilization, hair transplantation and 
health support programmes, including medical wellness.
BookingsMed it is a health travel marketplace, both B2B and B2C. 
It primarily connects Italian travel agents and facilitators with 
healthcare service providers in Italy and abroad. The platform 
is now open to foreign travel agencies, facilitators and service 
providers who wish to set new partnerships and establish the 
flow of patients from Italy. The platform emerged after matching 
buyers and sellers through specialized health travel B2B meetings 
and events held in Italy since 2016. https://bookingsmed.com

Dorotea Bralić, MA

Quality and Corporate Communication Manager at 
Rident Polyclinic, Croatia

Dorotea obtained a Master’s degree in Communication from the 
Florida State University. She joined the Rident team in 2019 as Head 
of Quality and Corporate Communications. In her role of quality 
coordinator she reviewed and prepared the documentation for 
Rident’s quality management certification, while also supporting 
the efforts of the marketing and sales team.
Her previous work experience include PR and protocol 
management for the regional authorities, a PR agency client 
management ranging from copywriting and media relations to 
event management and corporate communications. Having spent 
a number of years in this field, she built an expertise in the field 
of marketing and sales of health services, as well as in the field of 
quality management in the health industry. 

Presentation title: Rident: Dental Tourism Development and 
New Challenges
Abstract:
Rident was established in 2003 in Rijeka by Željko Miljanić, DMD. 
He entered private dental practice in 1991 and then built his dental 
group with six partners, arriving at the current number of close to 
200 employees.
Rident’s interdisciplinary team of doctors and specialists in dental 
medicine, dental assistants and technicians, along with radiology 
engineers today offer up-to-date dental services on two locations, 
comprising a total of 38 offices, 2 radiology departments, 2 oral 
surgery departments and 3 dental laboratories. 
Rident is the largest dental medical centre in the region, and is 
basing the growth on dental tourism through close cooperation 
with travel and transportation agencies from northern and central 
Italy.
The current pandemic has not bypassed Rident, but it is managing 
its way through. At the same time, workforce projections show a 
deficit of dental doctors, assistants and technicians throughout 
Europe.
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Murat Kucukkaya
Managing Director of Middle East – Africa at Joint 
Commission International, UAE

Murat Kucukkaya serves as a Managing Director of Middle East 
- Africa. Murat has been working on a wide range of consultancy 
projects in the region and has extensive international experience 
in health care operations, quality management, health information 
system (HIS) implementation as well as Physician/Hospital 
integration and strategic planning for health care.
Prior to joining Joint Commission International, Murat served 
as Group Chief Operating Officer for Bourn Hall Fertility Center; 
where he had overall responsibility for operations in UAE and India. 
Since 1991, Murat has worked at prestigious and well-respected 
medical centers in USA, UAE, Turkey, and Oman.
He offers management expertise in designing and implementing 
long-term strategic planning; creating and implementing new 
product lines; establishing quality and financial key performance 
indicators.

Presentation title: The Accreditation in Healthcare
Abstract:
It is a known fact that health care is constantly transforming, 
which is not unique to any country or institution.  It is a global 
phenomenon. Amidst all the transformation, the one thing that is 
constant is the need for quality of care and patient safety.  This 
factor alone is embodied in every provider’s mission and/or vision 
independent of the type of service being delivered.
Patients demand quality of care that is safe. The patients are 
getting savvier and demanding more active role in the decision 
making of their treatment, more consistent outcomes across the 
care continuum and last but not least access to affordable care. 

Branimir Blajić 
Founder of Best Hospitality Solutions, Croatia

Hospitality, leadership & human resources management expert 
with 20+ years of experience in Croatian and regional hospitality 
industry. Extensive hotel background (from bellcaptain to 
president of the board) in 4- & 5-stars hotels both on the seaside & 
inland; leader in different ownership environments (banks, private 
owners, funds, management companies, etc.)
Founder of Queo Consulting, a boutique company specialised for 
hospitality in Croatia and founder and managing Partner of Best 
Hospitality Solutions; regional white label management leader 
with more than 100 successful projects in the region.
Lecturer at prominent Croatian faculties in the field of tourism 
addressing the topics of human resources & destination 
management. Led more than 100 in-house workshops on 
leadership, soft skills and human resources.

Presentation title: Fresh and local food in hospitality business – 
myth or reality?
Abstract:
All stakeholders in hospitality business love to speak about fresh 
and local food gathered just couple of meters off their hotel, but 
is that a reality? Modern hospitality concepts are definitely striving 
toward authentic and organic food, and there is a huge trend 
buzzing around this topic. But, when it comes to costs, the majority 
of companies turn back to their classic way of procurement and 
healthy and local stays just a nice story. 
In the case study, a superb example of implementation of local 
& healthy story in hospitality business will be shown. The hotel 
company “Terme Sveti Martin”, in the region of Međimurje, 
Croatia, is a regional leader in this field with almost 70% of food 
coming from local producers and small agricultural entities / 
employees. Phases, obstacles and milestones will be presented 
in order to observe what steps are to be done to secure successful 
implementation. 
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Jean-Guy de Gabriac
Founder of the World Wellness Weekend (WWW), France

Jean-Guy is an award-winning advisor & educator specialized in 
guest experience, founder of World Wellness Weekend (WWW) 
celebrated in 129 countries (18-19 Sept, 2021) and supported 
by 60 organizations. In alignment with the UNITED NATIONS’ 3rd 
SDG “Good Health & Wellbeing for All”, WWW connects wellness 
enthusiasts to professionals near them (geolocator in 16 languages 
www.wellmap.org). People are inspired and empowered with 
healthy lifestyles through safe, free and fun activities and exciting 
special offers.
Jean-Guy also serves as conference producer of World Spa & 
Wellness Conventions (London & Dubai), acts as the chair of the 
“Supporting the UNs 17 SDGs” (Global Wellness Institute), board 
member of the International Massage Association, and is a judge 
for the World Spa & Wellness Awards. To date, he contributed over 
300 articles to various media.

Presentation title: Let’s Make a World of a Difference
Abstract:
Join Jean-Guy de Gabriac, the award-winning Spa & Wellness 
advisor since 2001 and founder of World Wellness Weekend, an 
event celebrated in 133 countries worldwide in alignment with the 
United Nations’ 3rd Sustainable Development Goal: “Good Health & 
Wellbeing for All”.
This fast-paced 15-minute presentation will highlight how 
wellness is on almost everybody’s mind: travellers, hoteliers, real-
estate promoters, mayors and ministers of tourism.
Learn how you can become agents of change and transformation 
with leverage on a global scale to encourage people around you to 
become the best version of themselves.
See how hospitality and tourism professionals are enhancing their 
value proposition and client experience to do good, do well and do 
better.

Prim. Vlasta Brozičević,

M.D. specialist in physical medicine and rehabilitation, 
rheumatology

Department Head and member of the Board at Polyclinic 
Terme, Croatia

Vlasta Brozičević, M.D., specialist of physical medicine and 
rehabilitation, rheumatology, Department Head at Polyclinic 
Terme in Selce and Rijeka, leads a team of 35 experts.  She is 
also member of the Board of the Polyclinic Terme. In addition, she 
heads the Biodex isokinetic reference centre. She is member of 
Medical Committees at the Croatian Olympic Committee and FIS.
Through management of the Terme Selce Excellence Centre she 
is actively helping companies to introduce a new health culture in 
collaboration with Virgin Pulse.
She is also member of different expert groups at the local, county 
and state level for the development of new strategies in health 
tourism.
In 1989, she co-founded the first company for health tourism 
and the first Polyclinic for Physical Medicine and Rehabilitation 
Terme, at the Crikvenica Riviera with a goal to improve the health 
of tourists, local inhabitants and other guests. To date, she has 
treated 46.000 patients from 87 countries.

Presentation title: Game Changer in Health and Wellbeing 
Holistic Solutions
Abstract:
A quote from Gallup research says that “we are surely entering a 
new era in which corporate wellbeing and mental health support 
are the requirements for doing business.”
Human crisis due to global Covid-19 pandemic urged companies 
to refresh corporate responsibility strategies and reconsider 
employee health and wellbeing as benefits of corporate culture.
Promotion of healthy habits among employees includes physical 
activity, an area in which Polyclinic Terme and another pioneering 
establishment, Terme Selce, proved to be experts with a 32-year 
long history.
Our partnership with global brand Virgin Pulse, Sir Richard 
Branson’s company which contributed to the wellbeing of 14 
million people in 190 countries, is a major asset contributing to 
this goal.
With other local gamechangers, we can turn Crikvenica Riviera 
into a health and wellbeing gateway for working population 365 
days a year.
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Daniela Butorac
Head of Department for Health and Scientific Research 
at the Special Hospital for Medical Rehabilitation 
Thalassotherapia Crikvenica, Croatia

Daniela completed a graduate study in health tourism and has 
been employed in Thalassotherapia Crikvenica for the past 15 
years.
She is member of the board of directors of Kvarner Health 
Cluster and lecturer at the Faculty of Health Studies in Rijeka.
Working to improve the health tourism branch in her 
institution she daily cooperates with a number of institutions 
in the area. In her presentation, she will show how tradition in 
Thalassotherapia Crikvenica became a trend.

Presentation title: Tradition as a trend
Abstract:
Health tourism dates back into the mid-19th century when 
tourists first recognized the benefits of staying on the Adriatic 
coast in their recovery process from various diseases.
A tradition based on natural resources combined with highly 
skilled staff open to up-to-date trends has led Thalassotherapia 
to become a modern rehabilitation centre.
We are especially focused on the diseases of the upper and 
lower respiratory tract and locomotor system.
Although the positive effect of rehabilitation has been known 
of centuries, it is only recently that this field gained significant 
attention and recognition of the part of medical experts 
worldwide.

Physical medicine  
and rehabilitation

Respiratory rehabilitation

Paediatric pulmonology  
and allergology

Pulmonology

Otorhinolaryngology

Rheumatology

Cardiology

Dermatology

Baromedicine

Medical Spa & Wellness

Accommodation facilities

Thalassotherapia Crikvenica
Hospital for Medical Rehabilitation  
of Primorje-Gorski Kotar County
Gajevo šetalište 21, 51260 Crikvenica, Croatia
q +385 51 407 666
E info@thalasso-ck.hr
www.thalasso-ck.hr
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Pulmonology

Otorhinolaryngology
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Cardiology
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Accommodation facilities

Thalassotherapia Crikvenica
Hospital for Medical Rehabilitation  
of Primorje-Gorski Kotar County
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POLYCLINIC TERME SELCE is the first private polyclinic for physical 

medicine and rehabilitation in Croatia. It is located at Crikvenica Riviera 

on the beautiful Croatian coast with branch office in Rijeka, the third 

biggest Croatian city.

Mediterranean source of healthMediterranean source of health
Polyclinic Terme Selce 1. prilaz I. L. Ribara 8, HR - 51266 Selce,  

+385 (0)51 764 076, +385 (0)51 764 055

Terme Rijeka Branch Office S. Krautzeka 66 C, HR - 51000 Rijeka,  

+385 (0)51 400 420, +385 (0)51 400 421

www.terme-selce.hr   |   info terme-selce.hr

40 diagnostic and 250 therapeutical 

procedures in 6 specializations  

provided excellent results for more than  

46 000 patients from 87 countries.  

We offer integrated holistic and individual 

approach, fast and safe rehabilitation, 

advanced technology, sports medicine, 

wellbeing and work-life balance programs.

Physical Therapy and Rehabilitation &  

Advanced Sports Program

Medical Wellness

Internal Medicine, Cardiology, Neurology

Aviation Medicine

Dermatovenerology & Anti-aging

Healthy Living by IBD Wellbeing Programs

Post-COVID programs
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years of outstanding 

hotels & camping services

reservations@jadran-crikvenica.hr                           +385 51 800 480                           www.jadran-crikvenica.hr

****hotel 

Katarina
W e l l n e s s  &  S p a  r e t r e a t

****boutique hotel

Noemia
G o u r m e t  &  S p a  s e n s a t i o n

****boutique hotel

Esplanade
G o u r m e t  &  S p a  s e n s a t i o n

50

****resort

Garden Palace
R e l a x  &  E x p l o r e

****family hotel

Lišanj
F a m i l y  f u n

discount early booking
until December 31st 202120% Use code:  CIHT2021

****hotel

Omorika
A c t i v e  h o l i d a y



the kvarner region 
tourist board
51410 opatija, nikole tesle 2
t +385 (0)51 272 988
e kvarner@kvarner.hr
www.kvarner.hr

KVARNER 
Health & Wellbeing
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© P. Trinajstić© iStockphoto

Primorsko-goranska županija
Adamićeva 10
51000 Rijeka

www.pgz.hr

+385 51 351 600 (tel)
+385 51 351 613 (fax)
info@pgz.hr



The Crikvenica Riviera is situated in one of the most 
picturesque corners of Kvarner and it comprises 
the charming tourist resorts of Crikvenica, Dramalj, 
Jadranovo and Selce.

Due to its favourable natural features, this riviera 
began to nurture a tradition of health tourism 
as early as the 19th century. The area’s mild and 
healthy climate, microclimate, clean air and sea, 
as well as its favourable insolation and vegetation, 
all help in the prevention of various diseases, 
rehabilitation, and improvement of the quality of 
life. If you are looking for a destination where in the 
same day you can swim in the sea, stroll on a sandy 
beach breathing in the scents of the Mediterranean, 
and then in the evening have fun in town, or relax in 
the quiet of a green hinterland, then this is the right 
choice for you.

Crikvenica is a destination that has always had 
excellent natural conditions for the development 
of health tourism in the area. Beside all this, in 
nowadays there are also top experts in respectable 
institutions: Special Hospital for Medical 
Rehabilitation of Respiratory and Locomotor 
System Diseases “Thalassotherapia Crikvenica”, 
Polyclinic „Terme Selce“, Polyclinic „Katunar“, 
Polyclinic for hyperbaric medicine “OXY” and other 
various specialist services. 

It’s always interesting here with more than 250 
different events throughout the year, such as the 
Carnival, Crikvenica Cycling Marathon, The health 
festival, Experience Crikvenica gastro-outdoor-
wellness, (Sr)etno Selce ethno festival, CrikvArt 
- street entertainers festival, the Melodies with a 
Taste of the Sea festival, other music and sports 
festivals, Šilo-Crikvenica swimming marathon, 
Crikvenica 4 Pets, the Tourism Days, Health Day or 
the Fisherman’s Week.

The Crikvenica-Vinodol region has a total of more 
than 300 km of footpaths and hiking trails and 
300 km of cycling trails. This is the perfect place 

ABOUT THE DESTINATION
CRIKVENICA RIVIERA 

for enjoying walks, jogging, cycling and virtually 
all other sport activities on land or in the sea. In 
Crikvenica you can simply take a walk along one of 
the most beautiful sandy beaches on the Adriatic, 
the gorgeous Love Path or through the fragrant 
Mediterranean Labyrinth of Love.

The traditional gastronomy exudes the 
Mediterranean, and is rich in fish, seafood, 
vegetables, olive oil, natural aromatic herbs and 
other healthy ingredients. Some of the restaurants 
and hotels marked The Oily Fish Route offer 
specially prepared tasty dishes of blue fish on their 
menus and this is based on the famous tradition of 
fishing. 

Accommodation is available in hotels, private 
accommodation, campsites, hostels and other 
types of accommodation (total capacity - more than 
25.000 beds).

And remember, this home to beautiful natural 
scenery and a rich cultural and historical heritage 
is ideal for all generations of visitors, from 
adventurers and animal lovers to families and 
those looking for entertainment, excitement and 
relaxation in the great outdoors.

21

www.rivieracrikvenica.com



Organiser
CRIKVENICA TOURIST BOARD
Crikvenica Tourist Board includes a central Tourist Office and four Tourist 
Information Centres in coastal towns on the Crikvenica Riviera: in Crikvenica, 
Dramalj, Jadranovo, and Selce. Its basic vision and mission is to constantly 
invest in quality and to effectively connect the existing services and facilities on 
the Riviera with the aim of increasing the number of visitors and their level of 
satisfaction. Other objectives include the creation of new interesting services, 
activities, destination brands and marketing strategies in order to make the 
Crikvenica Riviera recognisable on the market as a desirable destination for 
leisure, entertainment, relaxation, sport and recreation. 

When developing new activities and raising the quality of existing ones, 
Crikvenica Tourist Board follows global trends while at the same respecting 
local traditions and including the typical features of the destination. It has 
extensive experience in developing various projects and organising numerous 
cultural, entertainment, traditional, culinary, sporting, recreational, and other 
events. Crikvenica Tourist Board is also in charge of numerous promotional 
activities, such as the production of various digital and print materials, offline 
and online advertising on Croatian and foreign markets, targeted destination 
promotions in the most significant source markets (fairs, presentations), and 
inviting study groups of journalists and agents.

Crikvenica Tourist Board also coordinates activities in the destination and 
cooperates with all entities whose business is directly or indirectly related to 
tourism. Offering a unique and unforgettable experience is the basic guideline 
when creating projects. Crikvenica Tourist Board seeks to inspire visitors to 
participate actively in events by organising fishing or sailing events, bocce 
tournaments, or the cooking of traditional dishes in the company of their hosts. 
These efforts and innovation have been recognised at the international level: 
in 2014 the ‘Creative Tourism Network’ declared Crikvenica Tourist Board the 
world’s most creative destination. The basic criterion for this was the fact that 
visitors are involved in the life of the local community. 

Contact info:

P: +385 (0)51 784 101
E: info@tzg-crikvenice.hr
www.rivieracrikvenica.com
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Organiser

Co-organisers

THALASSOTHERAPIA CRIKVENICA
Contact info: 

P: +385 (0)51 407 666 
E: info@thalasso-ck.hr 

www.thalasso-ck.hr

POLYCLINIC TERME SELCE
Contact info: 

P: +385 (0)51 764 055 
E: info@terme-selce.hr 

www.terme-selce.hr

KVARNER HEALTH TOURISM CLUSTER
Kvarner Health Tourism Cluster gathers members from medical, touristic and 
university sector, as well as accompanying services with the goal of creating 
a recognizable and competitive health tourism product on the local and 
international level. Our organization implies preparations and placements of 
the recognizable and competitive health tourism product which must follow the 
world trends, tradition, resource base and specific features of the destination. 
We are directed towards strengthening and development of health tourism 
on Kvarner, in accordance with the strategic documents which define the 
destination as “the destination of health”.

The Cluster operates systematically and actively on stimulating synergic 
processes, directed towards improving the range and quality of the overall health 
tourism offer of Kvarner as the destination of health, through joint placement 
of services on the health tourism market, for the purpose of raising the degree 
of capacity use and overall prosperity of the Kvarner tourist destination as a 
whole. 

Kvarner, as a tourist destination, is positioned among the leading “destinations 
of health” on the European map, and even wider. We are recognizable for 
our year-round offer of high-quality services in health tourism, based on 
contemporary trends, resource base and tradition.

Contact info: 

E: kvarner@kvarnerhealth.hr
www.kvarnerhealth.com
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9 th Crikvenica International Health 
Tourism Conference

www.ciht .com.hr  I   in fo@ciht .com.hr
www.ciht .com.hr  I   in fo@ciht .com.hr
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